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Our Markets 
Poverty Rates

27% The average poverty rate 
in the counties we serve.

37% The average child poverty 
rate in the counties we serve.

The counties in dark blue 
represent an average poverty rate 
of 28% or more.*

*American Community Survey, 
US Census, 2007-2011



Arkansas
12.3% Unbanked
25.7% Underbanked

Mississippi
14.5% Unbanked
32.8% Underbanked

Source: 2013 FDIC National Survey of 
Unbanked and Underbanked Households

U.S.
7.7% Unbanked

20.0% Underbanked

Our Markets 
Unbanked and Underbanked



• 80,000 customers
• 42 branches

– 23 in Arkansas
– 19 in Mississippi

• $1.1 Billion in assets
• 357 employees

SCOPE AND SCALE

AR

MS



LENDING

$400 Million in new loans in high poverty markets annually

$40 Million in home loans annually

$6 Million in average microloans annually

$62,000 median mortgage (2014)

6,000 new loans annually

540 annual small business & microloans for less than $50,000

55% of all loans for less than $10,000

Candice Ward stands in front of the home she purchased 
after successfully completing both credit and home buying 
counseling classes at Southern.



FINANCIAL DEVELOPMENT 

SERVICES

1,187
# of Matched Savings Account Purchases since 19991,120

# of counseling clients served since 2005

15,193 # of tax returns prepared through VITA since 2005

$29.7 million Total credits and refunds back 
into the community since 2005

Over half of which came from the Earned Income Tax Credit, 
one of the nation’s most effective anti-poverty tools.



Housing
Assist 10,000 people in attaining and/or 
sustaining affordable housing. 

Entrepreneurship
Support the creation or retention of 
100,000 jobs. 

Savings
Empower 1,000,000 people to save.
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10 YEAR TARGETS



Housing Mission Metrics

2014 2015

Home Purchase IDA Asset 
Purchases
Home Repair IDA Asset 
Purchases
Home Loans (#) –
Single family
Affordable Housing Units -
Multifamily

First Time Homebuyers (#)

New Housing Counseling 
Clients

Other Products/Services

DRAFT - Dashboard
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2016 YTD

Current
Progress

3 Year
Goal

2,000

TBD



Entrepreneurship Mission Metrics
2014 2015 2016 YTD

FTEs Supported by
Business Loans
FTEs Supported by 
Construction Loans
Small Business IDA Asset 
Purchases
Microloans 

Small business loans 
Businesses Financed 
(business borrowers #)
Small Business Credit 
Score Increases

Other Products/Services

DRAFT - Dashboard
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Current
Progress

3 Year
Goal

20,000

TBD

* Data tracking under development



Savings Mission Metrics
2014 2015 2016 YTD

VITA Returns #

VITA and EITC $

EITC/VITA Returns

New IDA Accounts

Financial Education Participants 

Education IDA Asset Purchases

Credit Builder CDs 

New Credit Counseling Clients

Credit Score Increases for 
Savers/Depositors

Child Savings Accounts

Prize linked savings accounts

Employee Opportunity Loans #

Other Products/Services

DRAFT - Dashboard
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Current
Progress

3 Year
Goal

100,000

TBD



CDFI Database



CDFI Database



www.banksouthern.com
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