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Brand Research

• Employees

• Customers

• Community leaders and partners

• National leaders



NPS (Net Promoter Score)

“On a scale of 1 to 10 (with 1 being UNLIKELY and 10 being VERY LIKELY), how 

likely are you to recommend Southern Bancorp to a friend or neighbor?”

Over 70% of 

customers responded 

Very Likely or Likely

…giving Southern an 

NPS of 58.5

Compared to others:

• Apple 77

• Costco 71

• Southern Bancorp 58.5

• Bank of America 29

• Morgan Stanley 28

• Citigroup 6

• Average U.S. bank

13



Tools
Paid media

Social media
Digital media
Earned media

Message
Bank

Product
Customers

Communities
Audience
Investors

Customers
Employees
Supporters

Communities
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A Bank on a Mission
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VIDEO
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FACEBOOK
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TWITTER
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LinkedIn

Branding for margin in mission 



Branding for margin in mission 



EARNED 
MEDIA
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www.banksouthern.com

www.southernpartners.org

http://www.banksouthern.com/
http://www.southernpartners.org/

