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Financial Inclusion

Key Findings in the Fed Survey
– Mobile phones are in widespread use

• 87% of the U.S. adult population has a mobile phone
• 71% of mobile phones are smartphones

– The ubiquity of mobile phones is changing the way consumers access 
financial services
• 39% of all mobile phone owners with a bank account have used mobile 

banking in the past 12 months
• 52% of smartphone owners with a bank account have used mobile banking in 

the past 12 months

– The most common use of mobile banking is to:
1. Check account balances  (94%)
2. Transfer funds between accounts  (61%)
3. Receive text alerts  (57%)

– 51% of mobile banking users have deposited a check using their mobile 
phone in the 12 months prior to the survey (up from 38 percent in 2013)



Financial Inclusion

Key Findings in the Fed Survey
• Mobile phones are prevalent among unbanked and 

underbanked consumers.
– The share of consumers who are unbanked is 13%, and the 

share who are underbanked is 14%.

– 67% of the unbanked have access to a mobile phone, 65% 
of which are smartphones.

– 90% of the underbanked have access to a mobile phone, 
73% of which are smartphones.

– 48% of underbanked consumers had used mobile banking 
in the 12 months prior to the survey.



Financial Inclusion

Key Findings in the Fed Survey
Challenges:

– Residents of more rural areas have a lower incidence 
of mobile banking use than residents of more urban 
areas

– Residents of more rural areas have a lower incidence 
of mobile payments use than residents of more urban 
areas

– 33% of residents in non-metropolitan (non-metro) 
areas reported using mobile banking services in the 
prior 12 months, compared with 39% of respondents 
in metropolitan (metro) areas.










