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Measuring Financial Health

You are ﬁnancially healthy when you...

1. Spend less than income

2. F‘ny bills en time and in full

3. Have sufficient |iving expenses
in liquid savings
4. Have sufficient |ung—term

savings or assets

3. Have a sustainable debt load

Borrow 6. Have a prime credit score

7. HH\I‘E‘ appmpr‘iate insuranoe

B. F'|an ahead ﬁ::r EIPBIIB’E’S
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Less likely to plan ahead. . . ..
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B Plan for large, irregular expenses
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M Have a savings plan

Whole Population
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But they have savings accounts. . .
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Less likely to have checking. . .
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More likely to have prepaid, payroll

12.7%
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W Have prepaid card

B Have payroll card




Less likely to have credit cards. . .
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More likely to make minimum payments
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Older Millennials
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W Always pay in full

M Generally more than
minimum payment

® Generally minimum
payment only
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Less likely to budget. . . .
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More likely to check balances & transactions
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More likely to use mobile banking. . .
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For many functions. . .

B Made a bill payment using
your bank’s online banking
website or banking app

M Received an alert (e.g., a
text message, push
notification or email) from
your bank

M Transferred money
between your bank
accounts
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And more functions . . .

W Deposited a check to
your account
electronically using
your mobile phone
camera

M Located the closest
in-network ATM or
branch for your bank
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Planning for the future. . .
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Young Millennials

M Expect to receive pension
P
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Older Millennials

M Have life insurance
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® Have health insurance



Thank you!

www.cfsinnovation.com

Jeanne Hogarth
jhogarth@cfsinnovation.com

202.888.7586
@jeannehogarth
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